Filed by DEAC NV Merger Corp. pursuant to
Rule 425 under the Securities Act of 1933
and deemed filed pursuant to Rule 14a-12

under the Securities Exchange Act of 1934

Subject Company: Diamond Eagle Acquisition Corp. (File No. 001-38908)
Commission File No. for the Related Registration Statement: 333-235805
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LEGAL DISCLAIMER

Thig investor presentation (*Invester Presentation®} is for informational purposes and does not constitute an offerio sell, a sobckation of an offer to buy, or a recommendation to
purchase any equily, debt or other financial instruments of DraftKings Inc, (*Drafikings”, "DK” or “the Company”), Diamond Eagle Acquisition Corp, ("DEACT}or SBTech (Glebal)
Lim#ed (*SBT" or “SBTech”) or any of their affiiates. The Investor Presentation has been prepared fo assistinvestors in making their own evaluation with respect to the proposed
business combination, as contemplated in the defintive Business Combination Agreement enteredinto by and among DEAC, Drafikings, SBT, DEAC NV Merger Corp., DEAC
MWerger Sub, the shareholders of SBT party therete and their representative and for no ether purpese. |t is not intended to formthe basis of any investment decision or any other
decision in respect of the business combination. The information contained herein does not purportto be al-nclusive. The data contained herein i derived from various internal and
external sources. No representation is made as to the reasonableness ofthe assumptions made within or the accuracy or completeness of any projections or medeling or any other
information contained herein. Any data on past parformance or modeling contained herain is not an indication aste future parformance. DEAC, Draftkings and SBT assume no
obligation to update any infermation in this Invester Presentation, except as reguired by law.

Importantinformation Aboutthe Business Combinationand Whereto Find it

In connection with the proposed business combination, DEAC NV Merger Corp., a subsidiary of DEAC and the going-forward public company to be renamed Draftikings Inc. at closing
(*New Draftkings” or “New DK”"), has fied a registration statement on Form 5-4 (the “Registration Statement™) with the U.5. Securites and Exchange Commission (the “SECT), which
ncludes a proxy statement/prospectus, and certain other related documents, to be used at the meeting of DEAC stockholders to approve the proposed business combination. This
material is not a substitute for the definitive proxy statementprospectus regarding the proposed business combination. investors and security holders of DEAC are urged to read the
proxy statement/prospectus, any amendments thereto and other relevant documents that are filed with the SEC carefully and in their entirety because they contain important
nformation about DraftiKings, SBT, DEAC and the proposed business combination. The definitive proxy statement will be mailed to stockholders of DEAC as of a record date to be
established for voting on the proposed business combination. nvestors and security holders are able to obtain copies of the Registration Statement and other documents containing
important information about each of the companies once such documents are fied withthe SEC, without charge, atthe SEC's web site at www.sec. gov,orby directing a request to:
Diamond Eagle Acquisition Corp., 2121 Avenue ofthe Stars, Sulte 2300, Los Angeles, Calfornia, Atlention: Eli Baker, President, Chief Financial Officer and Secretary, (310) 209-
7280,

Participants in the Solicitaion

DEAC and its directors and executive officersmay be deemed parlicipantsin the solictation of proxies framDEAC's slockholders with resped to the proposed business combination.
Alist ofthe names of those direciors and executive officers and a description of their interests in DEAC is contained in the final prospecius for DEAC's inkial public offering, which was
filed wighthe SEC on May 14, 20118, and is available free of charge atthe S5EC's web site at wwwsec gov, or by direcling a request to Diamond Eagle Acguisition Corp,, 2121 Avenue
ofthe Stars, Suite 2300, Los Angeles, California, Attention: Eil Baker, President, Chief Financial Officer and Secretary, (310) 209-7280. Additionalinformation regarding the interests
of such participants will be set forth in the Regisiration Statement for the proposed business combination when available,

Each of Drafikmgs and SBT and its directors and exacutive officars may also be deemed to be participants in the salicitation of proxies fromthe stockholders of DEAC in connection
with the proposed buginess combination.

No Offer or Solicitation

This Investor Presentation does not constiute a seliciation of a proxy, consent or autherization with respect to any securities or in respect of the business combination, This Investor
Presentation also does not constitute an offer to sell or the soliciation of an offer to buy securities, norwil there be any sale of securities in any stale or jrisdiction in which such offer,
solicitation or sale would be unlaw ful prier to registration or qualification under the securities laws of any such urisdiction. No offering of securities wil be made except by means ofa
prospectus meeting the requirements of Securities Act of 1933, as amended, oran exemption therefrom.

Industry and Market Data

This presentation includes information and statistics regarding market paricipants in the sectors in which Drafikings and SBT compete and other indusiry data which wascblained
from third-party sources, including reporis by market research firms and company filings.

Trademarks

This pregentation may contain trademarks, service marks, frade names and copyrights of other companies, which are the property of their respective ownerz, Solely for convenience,
some ofthe irademarks, service marks, irade names and copyrights referred to in this presentation may be listed withoutthe TM, SM & or ® symbols, but DEAC, DraftKings, and SET
will agzert, tothe fubest extent under applicable law, the rights of the applicable owners, if any, to these trademarks, service marks, trade names and copyrighis.
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LEGAL DISCLAIMER (CONTINUED)

Use of Non-GAAP Financial Matters

This presentation includes non-GAAR financial measures, including EBMDA. DEAC, Draftilings and SBT bebeve that these non-GAAP measures aré usefulto investors for two
principal reasons. First, they believe these measures may assistinvestors in comparing performance over various reporting periods on a consistent basis by removing fromoperating
resulis theimpact of tems that do not reflect core operating performance. Second, these measures are used by DrafiKings' and SBT's management fo assess iis performance and
may (Subjectto the Emitations described below ) enable investors to compare the performance of the combined company to its competition. DEAC, DraftKings and SBT believe that
the use of these non-GAAP financial measures provides an additional tool forinvestors to use in evaluating ongeing operating results and trends. These non-GAAP measures shoukd
not be considered in isolation from, or as an akernative to, financial measures determined in accordance with GAAP. Other companies may calculate these non-GAAR financial
measuras differently, and therefore such financial measures may not be directly comparable to similary tiled measures of other companies.

Projected Financial Information

This presentation contains financial forecasts, which were prepared in good faith by DraftKings and SBT on a basis believed to be reasonable. Such financial forecasis have notbeen
preparedin conformity with generally accepled accounting principles ("GALP™}. Neither DrafiKings', SBT's nor DEAC's independent audiors have audited, reviewed, compiled or
performed any procedures with respect to the projections for the purpese oftheir inclusion in this presentation, and accordingly, they have not expressed an opinien nor provided any
other form of assurance with respect therete for the purpose of this presentation. These projections are for ilustrative purposes only and should not be relied upon as being
necessarily indicative of future results. Certain of the above-mentioned projected information has been provided for purposes of providing comparisons with historical data, The
assumptions and estimates underlying the prospeciive financial nformation are inherently uncertain and are subjectto a wide variety of significant business, economic and
competitive risks and unceriainties that could cause actual resulis to differ materially from those contained in the prospective financialinformation. Prejections are inherently uncertain
due to a number of factors outside of Drafikings’, SBT's and DEAC's control. Accordingly, there can be no assurance that the prospective resulis are indicative ofthe future
performance of Draftkings, S8T, DEAC orthe combined company or that actual results will not differ materialty fromthose presented in the prospective financial information. Inchision
ofthe prospective financialinformation in this presentation should not be regarded as a representation by any person thatthe results contained in the prospective financial information
will e achigved.

Forward Looking Statements and Investment Considerations

Certain statements made in this presentation are "forward looking statements” within the meaning of the "safe harbor” provisions of the United States Private Securities Liigation
Reform Actof 1995, When used in this presentation, the words "estimates "“projected ™ "expects ""anticipates ™ “forecasls ""plans,” “intends,” "beleves " "seeks " "may,” "wil,"
“should,” “future,” “propose” and variations of these words or gimilar expressions (erthe negative versions of such words or expressions) are ntended fo identify forwand-looking
statements. These forward-ooking statements are not guarantees of future performance, conditions or results, and involve a number of known and unknewn risks, uncerainties,
assumptions and other ngortant factors, many of which are outside Diamond Eagle's, DrafiKings' or SBTech's conirel, that could cause actual results or outcomes to differ malerially
fromthese discussedin the forward-looking statements, Imperfant factors, among others, that may affect aciualresults or outcomes include the inabilty to complete the business
combination (including due to the failure to receive required shareholder approvals, faiure to receive approvals or other determinations from certain gaming requlatory autherities, or
the failure of other closing conditions); the inabilty to recognize the anticipated benefits ofthe proposed business combination; the inabilty to obtain or maintain the listing of the New
Draftkings' shares on Masdag following the business combination; costs related to the business combination; the risk that the business combination disrupts current plans and
operations &5 a result of the announcement and consummation of the business combination; New Draftings’ abilty to manage growth; New Draftkings’ abiity to execute is business
plan and meet its projections; potential ltigation invelving Dismend Eagle, Draftkings, SBTech, or after the closing, New DrafiKings; changes in applicable laws or regulations,
particularty with réspect to gaming, and general economic and market conditions impacting demand for Draftkings or SBTech products and services, and in particular econemic and
market cendiions in the media‘entertainment/gaming/software industry in the markets in which DraftKings and 5B8Tech operate; and other risks and uncertainties indicated from time
fo time in the proxy statement/prospectus relating to the business combination, including those under “Risk Factors” therein, and in Diamond Eagle’s and/or New DraftKings' other
filngs with the SEC. None of Diamond Eagle, DraftKings or SBTech undertakes any obligation to update or révise any forward-looking statements, whether as a result of new
information, future events or otherwise, except as required by law.




Jason Robins

Chief Executive Officer
and Co-Founder of DraftKings

THE DRAFTKINGS / DIAMOND EAGLE TEAM

Jason Park

Chief Financial Officer
of Draftkings

Harry Sloan

Principal Founder of
Diamond Eagle

Co-founded Draftkings in 2011
and has served as Draftkings'
Chief Executive Officer since
inception

Oversees the company's strategy
and operations

Has built a reputation for
expanding Draftkings' reach
across numerous platforms
through wide-ranging, forward-
thinking partnerships

Attended Duke University where
he received his B.5. in Economics
and Computer Science

Joined Draftkings as Chief
Financial Officer in June 2019

Responsible for accounting, tax,
treasury, financial planning and
analysis, and investor relations

Prior to joining Draftkings, worked
at Bain Capital as an Operating
Partner focused on technology
investments from January 2009 to
June 2019

Received his M.B.A. from the
Wharton School and B.B.A. and
Master of Accountancy from the
University of Michigan

Founding investor of
Diamond Eagle

Has co-led four prior public
acquisition vehicles and raised a
total of over $1.3 billion

Has held various executive level
positions at media and
enteriainment companies,
including serving as Chairman
and CEO of MGM from 2005-
2009

Holds J.D. from Loyola Law
School and B.A. from UCLA




OUR MISSION

“‘We make life more exciting by responsibly
creating the world’s favorite real-money
games and betting experiences”

OUR VISION

“To build the best, most trusted, and most
customer-centric destination for skin-in-the-
game fans, to develop the most innovative
and entertaining real money gaming products
and offers, and to forever transform the
manner in which people experience
sports”
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Massive Global Sports Betting and

iGaming Opportunity Global Expected U.S. OSB
Sportsbook TAMI and iGaming TAM'2)

Premier Brand in Digital Sports

i : Rated DFS and with live
Entertainment and Leaderin the U.S. Market Sportsbook Platforme R

Draftkings and SBTech Together Create

a Global, Vertically-Integrated Powerhouse U.S. and International Cost Synergies
Licenses
Attractive Economic Profile Positioned Ftl
e State-Level
for Long-Term Profitability 0SB Contribution d -
Margin at Maturity in EBITDA

Vertically Integrated, Sports Betting and iGaming

Company Well Capitalized for the Future Cash Infusion(®
Source: :Z:Jramhlnq C-a_p:BI_G-:r.aZ.H'! Product Er.lr.'rravRenm.J-.::e 2015 }
ts': :a?a:il:ﬁ:t}t:ﬁm:mﬁmrma“ is measuredin Gross gaming revenue.
'L'ij: Ef.s Mo Dt c:hs?'shﬂr:?gﬁ II-::NH_ MJ, OR, PA, and WV, e
(5) See page 22 for detailed assumptions.
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" MASSIVE GLOBAL MARKET OPPORTUNITY

GLOBAL MOVEMENT TOWARDS REGULATION GLOBAL GAMING MARKET GGR!" {2013E)

Bingo
3%
Lotteries
26%
Casino
35%

Market size:

$456 billion
Gaming

. machines / slots Sports betting @
= REGUItERy momentum 20% 16%

ONLINE /| MOBILE'S GROWING SHARE OF GLOBAL GGR
15 in Bilicas)

2015A 2016A 2017A 2018A 2019E

= Brick & mortar = Online / mobile
Online as
% of total

Source: Eders and Krajois Baming, 2013 Cwford Economics U5, populaton estimales. H2 Gambling Capital Global A8 Producs Summary Report. June 2013,
{1}  "GGR" stands for gross gaming revenue, w4 | B
(2 Sports betting inchides horse Facng.




7 THE U.S. ONLINE SPORTS BETTING MARKET IS
ESTIMATED TO BE $18-23 BILLION AT MATURITY

(5 i Bilass)

ESTIMATED U.5. ONLINE SPORTS BETTING MARKET AT MATURITY

mm
mﬂ)

; S

Implied U.S. Market implied U.5. Market implied U.S. Market Analyst Estimate
(HJ) (LK) (Auy
Sowrse: M) Departrment af Enfamement; HZ Gambing Capaal Glabal All Fradust 3 20 5. Census Bureau; UK. Office for Natenal Seatisties. | FRespansh
O Rophes 8 year historioai ol Fsaming CAGR 28%) 1o annealzed H119 1035 GOR G150 mliuzmammn?mbudumdu%m

=) Apphes 202IE UK. GGR per adult (382) 10 U.5, adult population (254 milien), 20235 UK. GGR calculated a5 2018 UK. GGR grown at S=yr historical 058 CAGR.
2} Apphes 2023E AU GGR / adult (352) per H2 Gambling to .5, adult population (254 milian). .‘H R
4 Repeesents average of anabyst estimates for entire U5, population.




7 SPORTS BETTING IS LEGALIZED IN STATES REPRESENTING
JUST OVER ONE-THIRD OF THE U.S. POPULATION

= Following the repeal of the Professional and Amateur Sports Protection Act (PASPA) in May 2018, 21 states, representing
approximately 36 percent of the U.S_ population, have legalized sports betting in some form (retail, mobile, or both)

— 14 states have legalized online sports betting, representing approximately 24% of the U.S. population
— 9 states are currently live, representing approximately 13% of the U.S. population
— Draftiings (including SBTech) is live in & states, representing approximately 11% of the U.S. population

Online Live or

Pending Launch™
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e Indicates states that Draftkings' 0SB is currently live in, representing ~11% of the U.S. population®

Sowfse: "5 apois beting Face’ fomGambing Compliance; Whess i spans betting legal in the LLS 7~ fomLegal Spots Repon, LS. Censis Datans of Juby 2018 [Repe . e sensus soypramans-
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U.S. iGAMING IS THE NEXT WAVE

iGaming is nearly a half billion doliar industry in New Jersey, growth has accelerated since the introduction of OSB in August 2018
Based on an extrapolation of NJ, we estimate the U.S. iGaming opportunity to be approximately $21 billion in GGR

Fhmlesy 000 e
: _
| 521 billion :
| |
! |
|
|
1

§452 :
e 1
|
a9 i
x |
|
1
_2018R) 5299 I
R po1AR i :
25% © 5246 /////////ﬁ ]
|
5187 |
5149 :
$123 I
1
|
|
1
20144 2015A 20164 20174 2018A 2019€ "
Yo¥ Growth 21% 32% 25% 22% 51%

Souwrce: New Jersey Division of Gaming Enforcement,
{1} Reflects actual daa through September 30, 2013, which is then annualzed,
(2} Extrapelatien based on 20158 New Jersey iGaming GGR, which = grown ane year fesward at the histencal CAGR of 25%.




" THE U.S. OSB AND iGAMING OPPORTUNITY: ~$40BN TAM

DRAFTKINGS' ONLINE SPORTS BETTING TRAJECTORY

$18BN , 65% x 20-30% = | $2.3-3.5BN |

Implied Total of U.S. Population =i i 1
: ; DraftKings in Gross 0SB Revenue
1 2 b i o i e i o e
U.S. Market!!! with Legalized OSB! 0SB Market Sha

DRAFTKINGS' iGAMING TRAJECTORY

$21BN o 30% 5 10-20% = §éb’6ﬁl‘|ifl"1' .2BN:
mplied Total , of U.S. _Pupl_.llatlup DraftKings’ 1
U.S. Market®  with Legalized iGaming/¥

iGaming Market Share

$2.9-4.7BN

0SB and iGaming Gross Revenue Opportunity for DraftKings

Souree: Eers and Kol Mew Jersey Division of Gaming Enforcemen

(1} Based on extrapalation Mhﬂrmk!tﬁ:nﬂ!? -

I2) DB s legalized in states represanting 24% of the U.5. population today,

(3} Monbmp;l;n'imgunmmutmms = | 10
4 L g i e i S1N1EE ref g 10% of the LS. papulsten oy,




DRAFTKINGS' DFS BUSINESS IS A DISTINCT

COMPETITIVE ADVANTAGE

2019E Revenue

Business Unit Data Analytics, and more

with Regulators, Leagues, and Media

Customer Acquisition, CRM, Cross-Selling,

Live DF S Market Share

DF § Paid Users

Question asked: “When you think about brands that allow you to win money on sporting events, what

is the first brand that comes to mind?"

22%
13%

4%
2%

L —
= angs - FAMDUEL g L ﬂ

1) Matenal survey of curent onling spons wagerers ages 21 - 54, n = 447 condusted by Amold Waddaide i Apel 2018,

1% 1% 1%
#*batiar [betIEs]

Eveirrisred.oom
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DFS DATABASE PROVIDES IMMEDIATE SOURCE OF
ONLINE SPORTS BETTING AND GAMING USERS

DRAFTKINGS
Woe have a 4MM+ unique paid user database $ DAILY FANTASY

~140k NJ DFS Database...

Our “single account” platform creates a

seamless user experience across offerings ﬂ ~30% cross-sell rate

v

As evidenced in NJ, we have proven cross- DRAFTKINGS

sell capabilities that magnify customer SPORTSBOOK

engagement ...with ~42k now
playing OSB

DFS paid user database across 43 states =
creates a significant base for future 0SB l ~50% cross-sellrate
and iGaming users as new states go live

DRAFTKINGS

...and ~20k who play
all three products

e 12
Mate: 058 and iGaming database figures reflect paid users fredn 0S8 launeh in Avgust 2018 through September 30, 2015, I




 SUCCESS IN ONLINE SPORTS BETTING

0SB MARKET SHARE BY GGR - NOVEMBER 2019 YTD!!

o I
Others (12) 13% ey
o % .
FI.HHI.I‘L FANDUEL
Slutter Flutter
FAMDUEL
Flutter

Yz Yonez
ooz

Mew Jersey W st Virginia Indiana Oregon™
Number of
Operators 15 2 3 1
Time of
Market August 2018 August 2019 October 2019 October 2019
Launch
Time of
DraftKings August 2015 August 2019 October 2019 October 2019
Launch
Sowrce: S1ate gaming and kotiery commissions ﬁi Spons Repon. . T . 5
mmmmmw PointsSat GGR from Draftiings’ and FanDusls kcenses, ¢ Q5B GER 135 ~12% of licanse.
3 mmmuﬂutummm-umwnmmmmmnrmrmwwm -«q}l’ | 13

(2} Repeesents New DHCs position thiough SHT




~ SUCCESS IN iGAMING - NEW JERSEY

KEY TAKEAWAY S NJ iGAMING MARKET SHARE!"

©  New Jersey iGaming has been legal for five years and
DraftKings is the newest entrant

= Drafikings has established itself as the #2 playerin
Mew Jersey!' within one year of launch and with very
little marketing spend

©  88% of DraftKings' iGaming paid users have been
cross-sold from other DrafiKings' product
offerings; most traditional casinc-based operators
do net have a comparable user data base

©  Drafikings has the potential to establish higher market
share in states where there are no incumbent
iGaming operators

o1 2019 02 2019 03 2019 a4209~

= DraftKings anticipates two iGaming states will be live
in 2020

Source: New Jersey Division of Gaming Enforogment, Data a3 of Novembaer 30, 2015,
(1) Based on a combination of actual and estirmated financial data per the New Jersey Division of Baming Enforcement and DraftKings. \ﬁll' | 14
[\ Inziudes data fram Oziober and Movembsess.




DRAFTKINGS & SBTECH: A FULLY

THAT ENABLES DRAFTKINGS' MISSION

o First-to-market with

PO innovative products
-.-f$

1|

focused on the
U.S. sports fan

Access meaningful
pockets of additional
end users in the

U.S. and abroad

&b

INTEGRATED PLATFORM

Ability to control our
product roadmap and
give customers what they
want through proprietary,
in-house technology

Provide fuel for growth
through cost synergies
of $100MM+ at maturity

and industry-leading
unit economics

o] 15




. SBTECH: A LEADER IN ONLINE GAMING TECHNOLOGY

COMPANY OVERVIEW

= Positioned as one of the fastest growing tech firms within sports e

1,080+ employees

betting, with an omni-channel solution

10+ years of experience
= Proven track record of outperformance vs. industry peers an

growth and margin
8+ global offices

= Growing global footprint with matenal new opporfunities emerging

in Europe, U.S., Africa, Latin America, and Asia , | 20+ regulated markets / jurisdictions

REVENUE BY GEOGRAPHY WELL-POSITIONED FOR FUTURE GROWTH

U.s.

47% $140MM

2017-2020E
Revenue CAGR! 2020E Revenue

2019E Revenue:

Europe & UK.
A2k $110 million Azia

54%

|

& |

. Recent Wins: m SVENSKA SPEL m T
|

113 Pro faema for SETech’s divesture of its Dot Com business.




TECHNOLOGY ENABLES MULTI-CHANNEL ACCESS

USERS GLOBALLY

NGS
jﬂ“"': Draftings' branded
058 and iGamin atformm
Powered by R

White Label B2C
: { Plug and play direct-fo-
RAFT consumer OSE and
NGS iGaming offering
Lottery-Run
DS s,
QSE and iGaming
technology solution

: Retail Sportsbook
—%%L Traditional brick-and-mortar
= sporfsbook services

’J
lmn;;;;:;:za
e

H

CrvrciiiL Dowws

Vofer

uuuuuu

o
DRAFTINGS AT
SCARLET PLARL

SPORTIROOK

RESORTS

AMERISTAR
A« KR 4 E1

Mate: Graphs: = dlustrative and pat proportional 1o actual populabians with Becess theough each afferng.

TO
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/ CAC ADVANTAGE DUE TO DFS DATABASE AND
MARKETING KNOW HOW

CUSTOMER ACQUISITION IN NEW JERSEY ILLUSTRATIVE MARKETING EFFICIENCY AT SCALE

Mew Jersey Unigue Pald Users Average Effective Cost per Thousand (2P
C a3k )
A 5B or iGaming Paid Users
Cross Sold from
Existing DF5 Database
+ »
i "
B
Newly Acquired Paid Users
L =
——

. 136k

Total MJ Unique Paid Users!! Local Regional Matioral Wetionsl
(30% OSE Live) (B5% 0SB Live)

Apornan ~580 ~590 ~530 530
Meore than one-third of NJ paid users are from e
our existing NJ DF § database of ~140K(? Efictoneome  “15% ~g5% ~40% ~T5%

Mate: 058 and iGaming database figures reflect users feom OSE |auneh in August 2018 through September 30, 2015

{1} Exﬂdnmﬂﬂﬂd—ihhﬁm{:: have used the preduct in New Jersey.

L wnique paid users Fving in New Jersey prior 1o 0SB launch in August 2018,
mmmuawcmﬁvmwmmlwm == o = = | 18

4 Marketing &ff Y IS Ehi P 1Rt rench bve DR siaes.




PROVEN REVENUE

RETENTION DRIVES LTV

Introduction of OSB

and iGaming in 2018 ey Rakeawas

— Each cohort has
expanded in both years
since the introduction of
0SB and iGaming

— In the first full-vear with
all products live (i.e.
2019E), 2012-2017
cohorts experienced
a 4.1x increase in
revenue relative to 2017

— Size of new cohorts is
significantly larger than
past cohorts

“&a%

she
o
— T
2014 2015 20168 2017 20187 20189E

201214 =2015 = 2016

[} Cohont yeardetermined by user's fest paid activity, whethes DFS, D38, o¢ iBaming,
[Z) 2018 da1a refiects five menths of live OSE Brd 668 mosth of Ve Gamng.

2017 =2018 =2019

w19




/ EXPECTED NEW JERSEY CONTRIBUTION PROFIT DEMONSTRATES
SPEED TO PROFITABILITY

NEW JERSEY SERVES AS EXAMPLE OF STATE-BY-STATE ECONOMIC RAMP
{8 in millions)
UGGR ®NGR Grossprof  ®Contrbution proft

Significant flow
b through upon
5120 achieving scale
$117  Srate level
profitability
ki achievable by
Year 2
526 521 $27 . =y
. || o - , 59
i L :
| 1L

.
(10 (311}
Launch Year Year 1 Year 2 Year 3
August — December 2018 2019E 2020 2021E
| ]
+ Early outsized promotion and marketing + Improving contribution profit as  Gionifeant coaratin
spend is critical for initial user acquisition marketing spend rationalizes | e\?erag e a!F':e di r?
- Declines as percentage of revenue as 3 launch. ahility t platform & processing
user base grows in each state et e e L o fees as business grows

LTV / CAC and state profitability
o ] 20

Mate: Reflective of initial performance in New Jessey and near-term progections for the state. Contribution prafit reflects gross peafit less external marketeg.




/ NEW JERSEY EXPECTED TO ACHIEVE 38% CONTRIBUTION MARGIN

ILLUSTRATIVE NEW JERSEY UNIT ECONOMICS (EXPECTED YEAR 5)

(% of Mt Revenus)

By Year 5, marketing spend rationalizes,
allowing for 38% contribution margin
(10
P rocessing

Mabe: Figures may nat foat due io rounding and are displayed s pereentage of net revenue.




ILLUSTRATIVE PATH TO $1 BILLION+ [N EBITDA

(5 in bikons)

Assumes 65% of population has live OSB and 30% of population has live iGaming, and then rolls forward 5 years to “maturity”

Assumes DK has 25% and 15% market share in OSB and iGaming, respectively

$3.7
: “ As & result of the acquisition of SBT, new DK will
A% o - Lower its COGS fhrough the elimination of platform costs
s 0.7 - Improve product and technology cost structure through an
Legaizes efficient worldwide engineering nefwork
$(1.8)

- Consolidate adminisfralive functions within G&A

$2.0

A egt o $0.4
LR 523 o
Legaizes 01 12
$(0.6)
$0.3
Net Revenue COGSs Gross Profit E xternal Contribution sGaA” Synergies EBMDA
Mark eting Profit

Nate: Figures may not foot due to mngh‘

1) Agsomes 0% of U.S, population has access 1o legalized iGaming with Draftkings achieving 13% market sham, Metof promotonal allewances (22% of gross reverues),

(2} Assores 85 of LS, population has access 1o legakzed sports betting with DrafiKings ackieving 25% rarket share. Net of promational allowances (22% of groas revenues). el | 22

(3 Assumes 10% SGRA growih per annum from today SGEA inckdes Suies and Llarketing, Produst and Technslogy, and General 3nd ARMInSIALYE BEHENSES.




- COMBINED COMPANY PROJECTION MODEL

T s HISTORIGAL | PROJEGTED NET REVENUE

(& in millions)

© 2020 Assumptions

— Online sportsbook live in current "line-of-sight” states,
which represent approximately 10% of the U.S.
population

— iGaming live in NJ and PA
— DFS continues to maintain leading market position

— SBTech grows from existing and newly acquired
customers

= 2021 Assumptions

— Additional states legalize / launch online sports betting;
OSB available to approximately 20% of U.S. population

— iGaming is legalized in additional states; Draftkings
generates revenue from states representing a further 4%
ofthe U.5. population

— DFS continues to maintain leading market position

;o fgaecwré?smws from existing and newly acquired 2 A g %.’2:’;“ . ‘M;ME RICAE
YoY Growth
Bparx 18% 35% 3% 38%
% SBTeck 86% 38% 27% 7%
'%’.:H e 3% 36% 30% 30%
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PROPOSED TRANSACTION SUMMARY

‘?!)"RAFT
KINGS

Diamond Eagle Acquisition Corp. is a publicly listed special
purpose acquisition vehicle with over 5400 million in cash

DEAC has agreed to combine with Draftkings and SBTech

— Values the combined DK and SBT business at 32.7 billion
(based on book value of DEAC)

— Represents an attractive entry multiple of 3.9% 2021E revenue;
projected annual revenue growth of 30%+ as states legalize
and launch sports betting and iGaming

— DK founders and shareholders are rolling 100% of their equity;
SBT shareholders are rolling ~$450 million of equity

Fost-closing, the combined company will have a dual class
shareholder structure with super voting rights comprised of Class A
common stock. which will carry one vote per share, and Class B
common stock, which will carry 10 votes per share. Jason Robins
will hold Class A and Class B common stock such that he will hold
approximately 90% of voting power.

Concurrent with this transaction, DK and DEAC have raised $372
million®®! in committed PIPE equity from select investors

After giving effect to the transaction Eassurning no redemptions),
the company will have over $500 million of unrestricted cash with
public equity currency to ensure access 1o capital to fuel growth

Mate: Draftiings mayincsass the PIPE sc& betwesn ransacton announdsmentand close.

1)
]

Cash held ift the frust oot as of Sepeerber 30, 2019,

Includes $47 milken in DHC convertibie nates that corven to PIPE shares This ameountdoes notcount
toward the determinaten of e satsbeton of the Minkmum Procesds Conditen under he BCA.
Figures may not feot dueto rounding. Assumes no redemptions fom DEAC s tustacoount.
Represents SBT cash considestion comveried o USDat 1,028 USDEUR

Reprasants okl seler equity wilue induding wive of cutsanding wested options

Includes 80,000 funder shares that have been ransimed b DEAC i dirgctos
Inchsdes $14.0 milbcnin deSermed Ting commaascns relaed 1o DEACs inital pulbhio ofiering.
Exthstes DEAC wafran®s and eamout shares,

Ot

SBTech

e kinow Sports é "“‘/
P

8 in millions)
Soarces Uses
DEAC Cash in Trust'' 5203  Cash 1o Balance Sheat 82T
FIFE Inestment’ 372 Cash to'SET Shareholders™ 158
Seliers’ Equiny™ 2700 Selers Equiny™ 2,700
SPAC Uptent Founder Equny™ 3T SPAC Upfrent Founder Equiny™ 37

Trarsaction Fees 50
Total $1.512  Total $3,512

14%

o

Td%

Sellers' Rollover Equity

SPAC Shareholders

[ PIPE Investors
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COMBINED COMPANY P&L

{5 in thowsands)

For the Nine Months Ended Forthe Tweive Months Ended

September30, 2019 December3, 2018

Cost of Revenue 114,080 113,911




DRAFTKINGS KPI COMPARISON OVER TIME

USERS IN 000'S

Meonthly Unigque Payers (“MUPs™)

— We define MUPs as the number of unigue paid users
(“payers”) per month who had a paid engagement
(i.e., participated in a real-money DFS contest, sports
bet or casino game) across one or more of our
product offerings via our platform

— MUPs is a key indicator of the scale of our user base
and awareness of our brand

— We believe that the growth of our MUP base is
indicative of our long-term revenue growth potential

Average Revenue per MUP (“ARPMUP")

— We define and calculate ARPMUP as the average
manthly revenue for a reporting period, divided by
MUPs (i.e., the average number of unique payers) for
the same period

— ARPMUP represents our ability to drive usage and
monetization of our product offerings

— We use ARPMUP to analyze comparative revenue
growth and measure customer monetization and
engagement trends

Sourse: Company filngs.

Monthly Unique Payers
(“MUPs™)

Average Revenue per MUP
(“ARPMUP")

Hine months ended Year ended
September 30, December 31,
2019 2018 2018 2017
565 485 601 574
530 330 231 528
- | 27




EXPERIENCED AND FOUNDER-LED LEADERSHIP TEAM

D40 §0 $ 3060 §o 3B 30 40 (0 80

Jason Robins
Chief Executive Officer
{Co-founder)

Paul Liberman
President, Global
Technology and Product
(Co-founder)

Matt Kalish
President, North America cm?t W vistoprint
{Co-founder)

m!t ¥ vistoprint

¥ vistopeint DIAVES Socvics

Jason Park i 4 MeKinsey
Chief Fancial Officer  am BainCapital  Mcgisa
R. Stanton Dodge
Chief Legal Officer and
Secretary

dish

B -~

f\nstcptmi

Tim Dent
Chief Compliance Officer

Travis Dunn
Chief Technology Officer

Tom Goedde
Chief Marketing Officer

o2 O
® - @

- I

¥
mp'r:l:led Officer I!j ,...;@..-.

Ezra Kucharz
Chief Business Officer

David Lebow
Chief of Staff

Graham Walters
Chief People Officer

IACY

Years experience

16

14

15

orparTy

25+

19

25+

25+

25+

14

19

= Oversees strategy and operations and drives funding and partnerships
» Duke University (B.A. Economics, B.S. Computer Science)
= Founded DraftKings in 2011

» Oversees technology, product management’delivery and growth marketing
= Waorcester Pobdechnic Institute (B.S. Electrical Engineering, Computer Science)
= Founded Draftkings in 2011

® Oversees perfermance of DFS, 0SB, and iGaming offerings and leads operations,
marketing, analdics, and customer experience departments

= Columbda (B.A. Economics, B.5. Computer Science), Boston College (MBA)

® Founded DraftKings in 2011

® Oversees accounting, tax, treasury, financalplanning and analysis, and investor
relations depariments

» Universiky of Michigan (B.B.A. and MAce), The Wharten School (MBA)

= Overgees legal, government affairs and communications teams
= University of Vermont (B.5., Accounting), Suffolk University (J.D.)

w Early investor in DraftKings and advigor priorte joining full-time in 2013
= Owversees compliance, risk management'payments, and licensing
= Universty of ilassachusetts (Accounting), Licensed CPA,

® Oversees alltechnolegy and engineering efforts
= Western Washington University

= Oversees Brand Marketing and Creative
w Carroll College (B.A, Speech Communications Theory; B.4 Public Relations)

m Oversees business strategy, ad zalkes, business development and corporate
development

= Boston University (BA, Biomedical Engineering), University of Houston (WS Engineering

Management), Duke University (M5 Medical informatics)

m Chief of Staffto the CEQ
w khaca Colege (B.5. Business, Communications Management)

= Oversees human resources, real estate, and workplace experience
m Universty of llassachusetts (B .B_A_Operation Management)

n Oversees product management efforts

m Stanford University (8.5 Computer Science; M.5. Management Science & Engineering)
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SBTECH HAS AN EXPERIENCED MANAGEMENT TEAM
TO DRIVE CONTINUED GROWTH

Years expenience
Richard Carter m Joned in February 2016
- 14 ry
e Chief Executive Officer Numis w Previougly held rezearch positions at Deutzche Bank and Numis Securites
4 it el P B
AndrewCochrane —— . .
d R = Joined in June 2017 o drive Customer and Hew Business revenues
ﬁ E’;%E'wwpm""' Seomuounce oW P = Previously held operating postions at Sporting Sokutions and Wilkam Hil
L

Dave Hammond R » Joned in December 2018 to manage global operations

g Chief Operations Officer PADDYPOWER. <&, inspireD s = Previously held leadership pasitions at Paddy Power Betfair and inspired Gaming
lan Bradley 1 = Joned in June 2016 to drive global product development

"% Chief Strategy Officer PO 19roup ! ® Previously held positions at the Sporting Group

- Jeremie Kanter mg 1 = Joined in November 2018

a Head of Complance L2 —Edl i = Previously managed Playtech's B2C complance funciion

!
e, dentsu = Joined in summer 2015 o improve both products and internal discussian making
Chief Data Officer ::::::: i s 15 m Previously served as Chief Data Officer at Tyrell Corporation and Dentsu Aegis
Melissa Riahei “ . 12 = Joined in June 2019 to oversee and lead the .5, business

£ President, U.5. mﬁﬁl b spot = Previously heid strategic roles at the Ninois Lottery, U.5. Digital Gaming, and b spot

Shay Berka i T = Joned in 2012 as group CFO

2 Chief Financial Officer v's‘n Delultte L = Previously held positions at Visa, Pzagot and Deloitte
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